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Grupa

3 brands

data I e-commerce I media

OOH +
unique media model

2,05 bn ϵ
income in 2024

300 k
advertising media

around the world

58 %
shares of the

German OOH market

7k
roadside DOOH products
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Polska

{¢wm9w tƻƭŀƴŘ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ƭŜŀŘŜǊǎ ƛƴ ǘƘŜ ŀŘǾŜǊǘƛǎƛƴƎ ƳŀǊƪŜǘ ƛƴ tƻƭŀƴŘΦ hǳǊ ƻŦŦŜǊƛƴƎ ƛƴŎƭǳŘŜǎ ŀƴ ŜȄǘŜƴǎƛǾŜ 
OOH media network with around 25,000 advertising spaces across the country, including over 10,000 digital 
screens, as well as the unique advertising environment of the Warszawa Metro, where we are the exclusive 
operator.

We provide comprehensive campaign services from planning and execution to reporting and performance 
analysis. By leveraging the expertise of specialists from various fields of outdoor advertising (D)OOH, we offer 
integrated campaigns that combine different communication channels, maximizing reach and effectiveness.

15k
OOH products

in Poland

36 %
share of the advertising

market OOH

1,1b
contacts generated

monthly

10 k
DOOH products

in Poland

4
regional offices

25 yrs
exclusive operator

in the Warszawa Metro

/ht¸wLDI¢ ϭ нлнс {¢wm9w tƻƭǎƪŀ {ǇΦ Ȋ o.o. ALL RIGHTS RESERVED LAST REVISED 1/5/2026



Creativity

A creative approach enhances advertising effectiveness, and (D)OOH is the most innovative medium

ƻƴ ǘƘŜ ƳŀǊƪŜǘΦ {¢wm9w 5ŜǎƛƎƴ {ǘǳŘƛƻ ƛǎ ŀ ǘŜŀƳ ƻŦ ŎǊŜŀǘƛǾŜ ǇǊƻŦŜǎǎƛƻƴŀƭǎ ǿƘƻ ŎƻƳōƛƴŜ ƘǳƳŀƴ-centered

design with outdoor media. Using the latest technologies in OOH, they create modern and engaging

visualizations.

Location

(D)OOH is a location -based form of advertising. With our 25,000 advertising spaces strategically

ǇƭŀŎŜŘ ŀǘ ōǳǎȅ ƳŜǘǊƻ ǎǘŀǘƛƻƴǎ ŀƴŘ ǘǊŀƴǎƛǘ ƘǳōǎΣ {¢wm9w ǇǊƻǾƛŘŜǎ ƴŀǘƛƻƴǿƛŘŜ ŎƻǾŜǊŀƎŜ ǿƛǘƘ ŀ ǎǘǊƻƴƎ

emphasis on local reach.

Technology

Technology is our priority. With the right tools, campaigns are precisely targeted, enabling accurate

measurement of their effectiveness and business outcomes. We utilize geospatial and mobile data,

allowing us to reach audiences with messaging almost in real -time.

We create visibility
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SOURCE: DYNATA & INSIGHTS FOR MOVE 2022, OUTFRONT MEDIA INC.
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CONVERSION

18% OOH

18% TV

20% Social Media

13% Online Video

CONSIDERATION

23% OOH

24% TV

24% Social Media

21% Online Video

AWARENESS

43% OOH

33% TV

32% Social Media

26% Online Video

Awarness

OOH significantly boosts awareness across all age groups and is the preferred format among

Millennials and Gen Z. With its extensive reach, trustworthiness, and striking visuals, OOH achieves

the best results in this area compared to other media.

Consideration

Outdoor advertisements drive actions both offline and online. OOH generates 5.3 times more

searches and 5 times more website visits than other media. Often, OOH ads direct their audience

to physical stores.

Conversion

OOH is highly effective in building awareness and achieves results similar to social media in terms

of purchase consideration and conversion. With much lower costs than other forms of advertising,

outdoor advertising offers a double benefit: it is cost -effective and has a wide reach.

OOH drives success
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ROADSIDE



BILLBOARDS
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Roadside
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Billboard Digital

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

SIZE

9 | 18 | 36

Szcze
cin

MATERIAL TYPE

video

PURCHASE MODEL

package  | programmatic  

Warszawa _ƽŘȋ

Billboard Premium

SIZE

9 | 18 | 32 | 36

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

vinyl

PURCHASE MODEL

package | tailor -made

_ƽŘȋ

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿ|ƭŊǎƪYǊŀƪƽǿ



Roadside
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Billboard Standard

SIZE

12 | 18 | 36 | 48

Szcze
cin

LIGHTING TYPE

frontlight

MATERIAL TYPE

paper

PURCHASE MODEL

package | tailor -made

_ƽŘȋ

Billboard  Eco

SIZE

12 | 18 | 36

Szcze
cin

MATERIAL TYPE

eco  vinyl

PURCHASE MODEL

package

_ƽŘȋ

LIGHTING TYPE

frontlight

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿ

|ƭŊǎƪYǊŀƪƽǿ

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿKatowice

YǊŀƪƽǿcities  > 200k (3) cities  > 100k (13) cities  > 50k (16) cities  > 20k (22)

other  towns  (42) (.) ς number  of towns

|ƭŊǎƪ
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BLOWUP
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Roadside
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BlowUp  Premium

SIZE

29 ς845 m 2

Szcze
cin

PURCHASE MODEL

tailor -made

_ƽŘȋ

MATERIAL TYPE

vinyl | mesh
LIGHTING TYPE

frontlight

BlowUp  Mural

Szcze
cin

PURCHASE MODEL

tailor -made

_ƽŘȋ

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

Warszawa

SIZE

85 ς377 m2

MATERIAL TYPE

paint
LIGHTING TYPE

frontlight

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

Warszawa _ƽŘȋ ²ǊƻŎƱŀǿSzczecin



STREET 
FURNITURE



CITYLIGHTS
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Street furniture
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Citylight  Premium

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

SIZE

~2 m2

LIGHTING TYPE

backlight

MATERIAL TYPE

paper  | plate

PURCHASE MODEL

package

DŘŀƵǎƪ _ƽŘȋtƻȊƴŀƵ Szczecin²ǊƻŎƱŀǿ

DŘŀƵǎƪ

²ǊƻŎƱŀǿ

tƻȊƴŀƵ

Szczecin

DESCRIPTION

Illuminated advertising displays located at public 
transport stops and along main pedestrian 
routes. Available in both classic and digital 
versions, ensuring good visibility of the 
advertisement even after dark.



Street furniture
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Citylight Premium

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

SIZE

2 m2

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

paper  | plate

PURCHASE MODEL

tailor -made

Citylight Digital

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

SIZE

трέ

MATERIAL TYPE

video

PURCHASE MODEL

package  | programmatic

_ƽŘȋ YǊŀƪƽǿ _ƽŘȋYǊŀƪƽǿ²ǊƻŎƱŀǿ



CITY TOWERS
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Street furniture
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City Tower Premium

PRODUCT AVAILABLE IN CITIES / AGGLOMERATIONS

SIZE

6 ς 13 m2

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

paper  | plate

PURCHASE MODEL

package

Warszawa _ƽŘȋSzczecin

DESCRIPTION

Freestanding advertising displays placed along 
major streets and at intersections. Their size and 
multi -sided exposure make them clearly visible
in urban traffic and from a distance.



METRO
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METRO WALL
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METRO BILLBOARD


