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Grupa

3 brandy

dane I e-commerce I media

OOH +
unikalny model mediowy

2,05 mld ϵ
przychodu w 2024

300 tys.
ƴƻǏƴƛƪƽǿ ǊŜƪƭŀƳƻǿȅŎƘ ƴŀ 

ŎŀƱȅƳ ǏǿƛŜŎƛŜ

58 %
ǳŘȊƛŀƱƽǿ ǿ niemieckim

rynku OOH

7 tys.
ǇǊƻŘǳƪǘƽǿ ǊƻŀŘǎƛŘŜ 5hhI
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Polska

{¢wm9w tƻƭǎƪŀ ƧŜǎǘ ƧŜŘƴȅƳ Ȋ ƭƛŘŜǊƽǿ ƴŀ Ǌȅƴƪǳ ǊŜƪƭŀƳƻǿȅƳ ǿ tƻƭǎŎŜΦ bŀǎȊŀ ƻŦŜǊǘŀ ƻōŜƧƳǳƧŜ ǎƛŜŏ ƳŜŘƛƽǿ 
OOH -ƻƪƻƱƻ нрΣллл ǇƻǿƛŜǊȊŎƘƴƛ ǊŜƪƭŀƳƻǿȅŎƘ ǿ ŎŀƱŜƧ tƻƭǎŎŜΣ ǿ ǘȅƳ ǇƻƴŀŘ млΣллл ŜƪǊŀƴƽǿ ŎȅŦǊƻǿȅŎƘ ƻǊŀȊ 
ǳƴƛƪŀƭƴŜ ǏǊƻŘƻǿƛǎƪƻ ǊŜƪƭŀƳƻǿŜ ²ŀǊǎȊŀǿǎƪƛŜƎƻ aŜǘǊŀΣ ƪǘƽǊŜƎƻ ƧŜǎǘŜǏƳȅ ǿȅƱŊŎȊƴȅƳ ŘȅǎǇƻƴŜƴǘŜƳΦ

½ŀǇŜǿƴƛŀƳȅ ƪƻƳǇƭŜƪǎƻǿŊ ƻōǎƱǳƎť ƪŀƳǇŀƴƛƛ ƻŘ ǇƭŀƴƻǿŀƴƛŀΣ ǇǊȊŜȊ ǊŜŀƭƛȊŀŎƧťΣ ŀȍ Ǉƻ ǊŀǇƻǊǘƻǿŀƴƛŜ ƛ ŀƴŀƭƛȊť 
ǿȅƴƛƪƽǿΦ 5Ȋƛťƪƛ ǿǎǇƽƱǇǊŀŎȅ ǎǇŜŎƧŀƭƛǎǘƽǿ Ȋ ǊƽȍƴȅŎƘ ŘȊƛŜŘȊƛƴ ǊŜƪƭŀƳȅ ȊŜǿƴťǘǊȊƴŜƧ ό5ύhhIΣ ƻŦŜǊǳƧŜƳȅ 
ȊƛƴǘŜƎǊƻǿŀƴŜ ƪŀƳǇŀƴƛŜΣ ƪǘƽǊŜ ƱŊŎȊŊ ǊƽȍƴŜ ƪŀƴŀƱȅ ƪƻƳǳƴƛƪŀŎƧƛΣ ƳŀƪǎȅƳŀƭƛȊǳƧŊŎ ȊŀǎƛťƎ ƛ ǎƪǳǘŜŎȊƴƻǏŏ ŘȊƛŀƱŀƵΦ

15 tys.
ǇǊƻŘǳƪǘƽǿ hhI ǿ tƻƭǎŎŜ

36 %
ǳŘȊƛŀƱƽǿ Ǌȅƴƪǳ ǊŜƪƭŀƳȅ

OOH

1.1mld
ƪƻƴǘŀƪǘƽǿ ƎŜƴŜǊƻǿŀƴȅŎƘ

ƳƛŜǎƛťŎȊƴƛŜ

10 tys.
ǇǊƻŘǳƪǘƽǿ 5hhI ǿ tƻƭǎŎŜ

4
biura regionalne

25 lat
ǿȅƱŊŎȊƴȅ ƻǇŜǊŀǘƻǊ

w Warszawskim Metrze
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YǊŜŀǘȅǿƴƻǏŏ

YǊŜŀǘȅǿƴŜ ǇƻŘŜƧǏŎƛŜ ȊǿƛťƪǎȊŀ ǎƪǳǘŜŎȊƴƻǏŏ ǊŜƪƭŀƳȅΣ ŀ ό5ύhhI ǘƻ ƴŀƧōŀǊŘȊƛŜƧ ƛƴƴƻǿŀŎȅƧƴŜ ƳŜŘƛǳƳ

ƴŀ ǊȅƴƪǳΦ {¢wm9w 5ŜǎƛƎƴ {ǘǳŘƛƻ ǘƻ ȊŜǎǇƽƱ ƪǊŜŀǘȅǿƴȅŎƘ ǘǿƽǊŎƽǿΣ ƪǘƽǊȊȅ ƱŊŎȊŊ ǇǊƻƧŜƪǘƻǿŀƴƛŜ

ȊƻǊƛŜƴǘƻǿŀƴŜ ƴŀ ŎȊƱƻǿƛŜƪŀ Ȋ ƳŜŘƛŀƳƛ ȊŜǿƴťǘǊȊƴȅƳƛΦ ²ȅƪƻǊȊȅǎǘǳƧŊŎ ƴŀƧƴƻǿǎȊŜ ǘŜŎƘƴƻƭƻƎƛŜ ǿ hhIΣ

ǘǿƻǊȊŊ ƴƻǿƻŎȊŜǎƴŜ ƛ ŀƴƎŀȍǳƧŊŎŜ ǿƛȊǳŀƭƛȊŀŎƧŜΦ

Lokalizacja

ό5ύhhI ǘƻ ŦƻǊƳŀ ǊŜƪƭŀƳȅ ƻǇŀǊǘŀ ƴŀ ƭƻƪŀƭƛȊŀŎƧƛΦ 5Ȋƛťƪƛ ƴŀǎȊȅƳ нрΣллл ǇƻǿƛŜǊȊŎƘƴƛ ǊŜƪƭŀƳƻǿȅŎƘΣ

ǊƻȊƭƻƪƻǿŀƴȅŎƘ ǎǘǊŀǘŜƎƛŎȊƴƛŜ ƴŀ ǳŎȊťǎȊŎȊŀƴȅŎƘ ǎǘŀŎƧŀŎƘ ƳŜǘǊŀ ƛ ǿťȊƱŀŎƘ ƪƻƳǳƴƛƪŀŎȅƧƴȅŎƘΣ

{¢wm9w ȊŀǇŜǿƴƛŀ ƻƎƽƭƴƻƪǊŀƧƻǿȅ ȊŀǎƛťƎ ȊŜ ǎȊŎȊŜƎƽƭƴȅƳ ǳǿȊƎƭťŘƴƛŜƴƛŜƳ ƭƻƪŀƭƴŜƎƻ ŘƻǘŀǊŎƛŀΦ

Technologia

¢ŜŎƘƴƻƭƻƎƛŀ ƧŜǎǘ ƴŀǎȊȅƳ ǇǊƛƻǊȅǘŜǘŜƳΦ 5Ȋƛťƪƛ ƻŘǇƻǿƛŜŘƴƛƳ ƴŀǊȊťŘȊƛƻƳ ƪŀƳǇŀƴƛŜ ǎŊ ǇǊŜŎȅȊȅƧƴƛŜ

ǳƪƛŜǊǳƴƪƻǿŀƴŜΣ Ŏƻ ǳƳƻȍƭƛǿƛŀ ŘƻƪƱŀŘƴȅ ǇƻƳƛŀǊ ƛŎƘ ǎƪǳǘŜŎȊƴƻǏŎƛ ƻǊŀȊ ǿȅƴƛƪƽǿ ōƛȊƴŜǎƻǿȅŎƘΦ

²ȅƪƻǊȊȅǎǘǳƧŜƳȅ ŘŀƴŜ ƎŜƻǇǊȊŜǎǘǊȊŜƴƴŜ ƛ ƳƻōƛƭƴŜΣ ƪǘƽǊŜ ǇƻȊǿŀƭŀƧŊ ƴŀƳ ŘƻǘǊȊŜŏ Řƻ ƻŘōƛƻǊŎƽǿ

z przekazem niemal w czasie rzeczywistym.

We create visibility
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SOURCE: DYNATA & INSIGHTS FOR MOVE 2022, OUTFRONT MEDIA INC.
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Awarness

hhI ǏǿƛŜǘƴƛŜ ȊǿƛťƪǎȊŀ ǏǿƛŀŘƻƳƻǏŏ ǿǏǊƽŘ ǿǎȊȅǎǘƪƛŎƘ ƎǊǳǇ ǿƛŜƪƻǿȅŎƘ ƛ ƧŜǎǘ ƴŀƧŎƘťǘƴƛŜƧ ǿȅōƛŜǊŀƴȅƳ

ŦƻǊƳŀǘŜƳ ǇǊȊŜȊ aƛƭƭŜƴƛŀƭǎƽǿ ƛ DŜƴ ½Φ 5Ȋƛťƪƛ ŘǳȍŜƳǳ ȊŀǎƛťƎƻǿƛΣ ȊŀǳŦŀƴƛǳ ƛ ŜŦŜƪǘƻǿƴȅƳ ǿƛȊǳŀƭƛȊŀŎƧƻƳΣ

hhI ƻǎƛŊƎŀ ƴŀƧƭŜǇǎȊŜ ǿȅƴƛƪƛ ǿ ǘȅƳ ȊŀƪǊŜǎƛŜ ǿ ǇƻǊƽǿƴŀƴƛǳ Ȋ ƛƴƴȅƳƛ ƳŜŘƛŀƳƛΦ

Consideration

wŜƪƭŀƳȅ ȊŜǿƴťǘǊȊƴŜ ǿȅǿƻƱǳƧŊ ŘȊƛŀƱŀƴƛŀ ȊŀǊƽǿƴƻ ƻŦŦƭƛƴŜΣ Ƨŀƪ ƛ ƻƴƭƛƴŜΦ hhI ƎŜƴŜǊǳƧŜ рΣо ǊŀȊȅ ǿƛťŎŜƧ

ǿȅǎȊǳƪƛǿŀƵ ƛ р ǊŀȊȅ ǿƛťŎŜƧ ƻŘǿƛŜŘȊƛƴ ǎǘǊƻƴ ƛƴǘŜǊƴŜǘƻǿȅŎƘ ƴƛȍ ƛƴƴŜ ƳŜŘƛŀΦ /Ȋťǎǘƻ ǊŜƪƭŀƳȅ hhI

ƪƛŜǊǳƧŊ ƧŜƧ ƻŘōƛƻǊŎƽǿ Řƻ ǎƪƭŜǇƽǿ ǎǘŀŎƧƻƴŀǊƴȅŎƘΦ

Conversion

hhI ƧŜǎǘ ōŀǊŘȊƻ ǎƪǳǘŜŎȊƴŜ ǿ ōǳŘƻǿŀƴƛǳ ǏǿƛŀŘƻƳƻǏŎƛ ƛ ƻǎƛŊƎŀ ǿȅƴƛƪƛ ǇƻŘƻōƴŜ Řƻ ƳŜŘƛƽǿ

ǎǇƻƱŜŎȊƴƻǏŎƛƻǿȅŎƘ ǇƻŘ ǿȊƎƭťŘŜƳ ǊƻȊǿŀȍŀƴƛŀ ȊŀƪǳǇǳ ƛ ƪƻƴǿŜǊǎƧƛΦ tǊȊȅ ȊƴŀŎȊƴƛŜ ƴƛȍǎȊȅŎƘ ƪƻǎȊǘŀŎƘ

ƴƛȍ ƛƴƴŜ ŦƻǊƳȅ ǊŜƪƭŀƳȅΣ hhI ƻŦŜǊǳƧŜ ǇƻŘǿƽƧƴŊ ƪƻǊȊȅǏŏΥ ƧŜǎǘ ŀǘǊŀƪŎȅƧƴŜ ǇƻŘ ǿȊƎƭťŘŜƳ ŎŜƴȅ

ƛ Ƴŀ ǎȊŜǊƻƪƛ ȊŀǎƛťƎΦ

AWARENESS

43% OOH

33% TV

32% Social Media

26% Online Video

CONSIDERATION

23% OOH

24% TV

24% Social Media

21% Online Video

CONVERSION

18% OOH

18% TV

20% Social Media

13% Online Video

OOH kluczem do sukcesu

/ht¸wLDI¢ ϭ нлнс {¢wm9w tƻƭǎƪŀ {ǇΦ Ȋ o.o. ALL RIGHTS RESERVED LAST REVISED 1/5/2026



ROADSIDE



BILLBOARDS
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Roadside
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Billboard Digital

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

ROZMIAR

9 | 18 | 36

Szcze
cin

¢¸t a!¢9wL!_¦

wideo

MODEL ZAKUPU

pakiet | programmatic  

Warszawa _ƽŘȋ

Billboard Premium

ROZMIAR

9 | 18 | 32 | 36

Szcze
cin

¢¸t h|²L9¢[9bL!

backlight

¢¸t a!¢9wL!_¦

winyl

MODEL ZAKUPU

pakiet | tailor -made

_ƽŘȋ

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿ|ƭŊǎƪYǊŀƪƽǿ



Roadside
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Billboard  Eco

ROZMIAR

12 | 18 | 36

Szcze
cin

¢¸t a!¢9wL!_¦

eco winyl

MODEL ZAKUPU

pakiet

_ƽŘȋ

Billboard Standard

ROZMIAR

12 | 18 | 36 | 48

Szcze
cin

¢¸t h|²L9¢[9bL!

frontlight

¢¸t a!¢9wL!_¦

papier

MODEL ZAKUPU

pakiet | tailor -made

_ƽŘȋ

¢¸t h|²L9¢[9bL!

frontlight

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿ

|ƭŊǎƪYǊŀƪƽǿ

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

Warszawa _ƽŘȋ tƻȊƴŀƵ¢ǊƽƧƳƛŀǎǘƻSzczecin Lublin ²ǊƻŎƱŀǿKatowice

|ƭŊǎƪYǊŀƪƽǿmiasta > 200 tys. (3) miasta > 100 tys. (13) miasta > 50 tys. (16)

miasta > 20 tys. (22) ǇƻȊƻǎǘŀƱŜ ƳƛŜƧǎŎƻǿƻǏŎƛ όпнύ(.) ς ƭƛŎȊōŀ ƳƛŜƧǎŎƻǿƻǏŎƛ
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BLOWUP
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Roadside
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BlowUp  Mural

Szcze
cin

MODEL ZAKUPU

tailor -made

_ƽŘȋ

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

Warszawa

ROZMIAR

85 ς377 m2

¢¸t a!¢9wL!_¦

farba
¢¸t h|²L9¢[9bL!

frontlight

BlowUp  Premium

ROZMIAR

29 ς845 m 2

Szcze
cin

MODEL ZAKUPU

tailor -made

_ƽŘȋ

¢¸t a!¢9wL!_¦

winyl | mesh
¢¸t h|²L9¢[9bL!

frontlight

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

Warszawa _ƽŘȋ ²ǊƻŎƱŀǿSzczecin



STREET 
FURNITURE



CITYLIGHTS
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Street furniture
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Citylight  Premium

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

ROZMIAR

~2 m2

¢¸t h|²L9¢[9bL!

backlight

¢¸t a!¢9wL!_¦

papier | klisza

MODEL ZAKUPU

pakiet

DŘŀƵǎƪ _ƽŘȋtƻȊƴŀƵ Szczecin²ǊƻŎƱŀǿ

DŘŀƵǎƪ

²ǊƻŎƱŀǿ

tƻȊƴŀƵ

Szczecin

OPIS PRODUKTU

tƻŘǏǿƛŜǘƭŀƴŜ ƴƻǏƴƛƪƛ ǊŜƪƭŀƳƻǿŜ ȊƭƻƪŀƭƛȊƻǿŀƴŜ 
ǇǊȊȅ ǇǊȊȅǎǘŀƴƪŀŎƘ ƪƻƳǳƴƛƪŀŎƧƛ ƳƛŜƧǎƪƛŜƧ ƛ ǿȊŘƱǳȍ 
ƎƱƽǿƴȅŎƘ ŎƛŊƎƽǿ ǇƛŜǎȊȅŎƘΦ ²ȅǎǘťǇǳƧŊ ȊŀǊƽǿƴƻ 
ǿ ǿŜǊǎƧƛ ƪƭŀǎȅŎȊƴŜƧ Ƨŀƪ ƛ ŘƛƎƛǘŀƭƻǿŜƧΣ ȊŀǇŜǿƴƛŀƧŊŎ 
ŘƻōǊŊ ǿƛŘƻŎȊƴƻǏŏ ŜƪǎǇƻȊȅŎƧƛ ǘŀƪȍŜ Ǉƻ ȊƳǊƻƪǳΦ



Street furniture
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Citylight Premium

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

ROZMIAR

2 m2

Szcze
cin

¢¸t h|²L9¢[9bL!

backlight

¢¸t a!¢9wL!_¦

papier | klisza

MODEL ZAKUPU

tailor -made

Citylight Digital

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

ROZMIAR

трέ

¢¸t a!¢9wL!_¦

wideo

MODEL ZAKUPU

pakiet | programmatic

_ƽŘȋ YǊŀƪƽǿ _ƽŘȋYǊŀƪƽǿ²ǊƻŎƱŀǿ Katowice



CITY TOWERS
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Street furniture
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City Tower Premium

twh5¦Y¢ 5h{¢Btb¸ ² aL!{¢!/I /  AGLOMERACJACH

ROZMIAR

6 ς 13 m2

Szcze
cin

¢¸t h|²L9¢[9bL!

backlight

¢¸t a!¢9wL!_¦

papier | klisza

MODEL ZAKUPU

pakiet

Warszawa _ƽŘȋSzczecin

OPIS PRODUKTU

²ƻƭƴƻǎǘƻƧŊŎŜ ƴƻǏƴƛƪƛ ǊŜƪƭŀƳƻǿŜ ǳǎǘŀǿƛŀƴŜ ǇǊȊȅ 
ƎƱƽǿƴȅŎƘ ǳƭƛŎŀŎƘ ƛ ǎƪǊȊȅȍƻǿŀƴƛŀŎƘΦ 5Ȋƛťƪƛ ǎǿƻƧŜƧ 
ǎƪŀƭƛ ƛ ŜƪǎǇƻȊȅŎƧƛ Ȋ ƪƛƭƪǳ ǎǘǊƻƴ ŘƻōǊȊŜ ǿǇƛǎǳƧŊ ǎƛť 
ǿ ǊǳŎƘ ƳƛŜƧǎƪƛŜƧ ǇǊȊŜǎǘǊȊŜƴƛ ƛ ǇƻȊƻǎǘŀƧŊ ǿƛŘƻŎȊƴŜ 
Ȋ ǿƛťƪǎȊŜƧ ƻŘƭŜƎƱƻǏŎƛΦ



METRO
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METRO WALL
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METRO BILLBOARD


